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DETAILED ACTION 
Continued Examination Under 37 CFR 1.114 

1 . A request for continued examination under 37 CFR 1.114, including the fee set forth in 
37 CFR 1 .17(e), was filed in this application after final rejection. Since this application is 
eligible for continued examination under 3 7 CFR 1 . 1 1 4, and the fee set forth in 3 7 CFR 1 . 1 7(e) 
has been timely paid, the finality of the previous Office action has been withdrawn pursuant to 
37 CFR 1.114. Applicant's submission filed on 3-October-2005 has been entered. 

2. The amendment filed on 3-October-2005 has been received and entered. Claim 21 has 
been cancelled. Therefore, claims 1-20, and 22 are now pending. 

Claim Rejections - 35 USC § 102 

3. The following is a quotation of the appropriate paragraphs of 35 U.S. C 102 that form the 
basis for the rejections under this section made in this Office action: 

A person shall be entitled to a patent unless - 

(e) the invention was described in (1) an application for patent, published under section 122(b), by another filed 
in the United States before the invention by the applicant for patent or (2) a patent granted on an application for 
patent by another filed in the United States before the invention by the applicant for patent, except that an 
international application filed under the treaty denned in section 351(a) shall have the effects for purposes of this 
subsection of an application filed in the United States only if the international application designated the United 
States and was published under Article 21(2) of such treaty in the English language. 

4. Claims 1-16, and 18-20, and 22 are rejected under 35 U.S.C. 102(e) as being anticipated 
by Hughes et al. (U.S. Pub. No. 2002/0013826 Al). 



As to claim 1, Hughes et al. discloses a method for providing media samples comprising: 
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receiving a request including at least one media keyword (See Figure 6C, 100 A, shows 
search icon on the browser window, also see page 2, paragraph 0022); 

identifying one or more media samples that correspond with the at least one media 
keyword (See Figure 6C); and 

in response to a selection to preview an identified media sample, providing the identified 
media sample to enable playback on a media device (See Figure 6C, 128, shows sample while 
displaying search results), and 

downloading the identified media sample through a branded player to enable playback of 
the identified media sample when the identified media sample is associated with a branded 
player (See page 4, paragraph 0037), 

wherein the request further includes a client-ID that identifies the branded player that 
should be launched to playback the media sample, and wherein the branded player enables a 
consumer to listen to the playback of the identified media sample and purchase corresponding 
media, while reviewing and accessing other search results and related information (See Figure 
8D, and Figure 8E, also see page 4, paragraph 0036, and see page 4, paragraph 0040). 

As to claim 2, Hughes et al. discloses wherein the one or more media samples are 
identified in conjunction with search results from performing a search based upon the media 
keyword on a search engine (See Figure 6C, 100A, shows search icon on the browser window). 



As to claim 3, Hughes et al. discloses wherein the one or more media samples are 
identified as links on a search results page of a search engine (See Figure 6C, 124, shows sample 
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of displayed search results). 
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As to claim 4, Hughes et al. discloses wherein a consumer is enabled to access other 
search results during playback of the identified media sample (See Figure 6C, 128, shows sample 
while displaying search results). 

As to claim 5, Hughes et al. discloses further comprising including a call-to-action 
statement during playback of the identified media sample (See page 4, paragraphs 0040-0041). 

As to claim 6, Hughes et al. discloses wherein the media device plays the identified 
media sample on the branded player that is associated with a retailer (See Figure 8D, and Figure 
8E). 

As to claim 7, Hughes et al. discloses wherein the branded player provides a link to a 
consumer to purchase media that corresponds to the identified media sample (See page 4, 
paragraph 0036). 

As to claim 8, Hughes et al. discloses method for providing media samples comprising: 
receiving a search request from a consumer device, wherein the search request includes at 
least one media keyword and a client ED (See page 2, paragraph 0022, also see page 4, paragraph 
0038, and Figure 8E, shows which media player format is present on client machine thereby 
keeping track of such inventory by client ID); and 
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automatically providing a media sample that corresponds with the at least one media 
keyword to the consumer device (See Figure 6C, 128, shows sample while displaying search 
results), 

wherein the media sample is automatically played on a media player associated with the 
consumer device, and wherein a branded player associated with the client ID and the media 
sample is automatically provided so that the media layer plays back the media sample on the 
branded player (See Figure 8D, and Figure 8E, also see page 8, paragraph 0065). 

As to claim 9, Hughes et al. discloses wherein at least one search result is identified to the 
consumer device, and the consumer device is enabled to access the search result during playback 
of the media sample (See page 8, paragraph 0065). 

As to claim 10, Hushes et al. discloses wherein the media sample is identified in 
conjunction with search results from performing a search based upon the at least one media 
keyword on a search engine (See Figure 6C, 128, shows sample while displaying search results, 
also see page 2, paragraph 0022, and see page 4, paragraph 0038). 

* 

As to claim 11, Hughes et al. discloses wherein the media sample is identified as a link 
on a search results page of a search engine (See page 4, paragraph 0035). 



Application/Control Number: 1 0/634,853 Page 6 

Art Unit: 2165 

As to claim 12, Hughes et al. discloses wherein a consumer is enabled to access other 
search results during playback of the media sample (See Figure 6B, and Figure 6C). 

As to claim 13, Hughes et al. discloses comprising including a call-to-action statement 
during playback of the media sample (See page 4, paragraph 0037, wherein "call-to-action" 
reads on "activating an icon"). 

As to claim 14, Hughes et al. discloses wherein the branded player is associated with a 
retailer (See page 6, paragraph 0054). 

As to claim 15, Hughes et al. discloses wherein the branded player provides a link to a 
consumer to purchase media that corresponds to the media sample (See page 4, paragraph 0037). 

As to claims 16, and 20, Hughes et al. discloses a system for providing media samples 
comprising: 

a plurality of internet-connected consumer devices for transmitting search requests online 
(See Figure 6C, 100A, shows search icon on the browser window, also see page 2, paragraph 
0022, also see page 2, paragraph 0018), the consumer devices including media players; 

a search engine for receiving consumer search requests from consumer devices, wherein 
the search engine identifies one or more media samples when a search request is received from a 
consumer, the search request includes one or more media keywords (See Figure 6C, 100 A, 
shows search icon on the browser window, also see page 2, paragraph 0022); and 
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a media framework for retrieving an identified media sample selected by a consumer and 
for providing the media sample to the consumer device for playback on a media player 
associated with the consumer device (See Figure 6C, 100 A, shows search icon on the browser 
window, also see page 2, paragraph 0022, also see page 2, paragraphs 0019-0022), 

wherein the consumer search request includes a client ED that identifies the branded 
player that should be launched to playback the media sample, and wherein according to the client 
ED, the media framework further downloads a branded player that is associated with the 
identified media sample so that the media player associated with the consumer device playbacks 
the identified media sample on the branded player (See Figure 8D, and Figure 8E, also see page 
4, paragraph 0036, and see page 8, paragraph 0067). 

As to claim 18, Hughes et al. discloses wherein the media framework enables playback 
on the media player associated with the consumer device over a branded player (See page 6, 
paragraph 0054). 

As to claim 19, Hughes et al. discloses wherein the branded media player is associated 
with a retailer (See page 6, paragraph 0054). 

As to claim 22, Hughes et al. discloses wherein the identified media sample includes a 
call to action message See page 4, paragraph 0037, wherein "call-to-action" reads on "activating 
an icon"). 
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Claim Rejections - 35 {JSC § 103 

5. The following is a quotation of 35 U.S.C. 103(a) which forms the basis for all 
obviousness rejections set forth in this Office action: 

(a) A patent may not be obtained though the invention is not identically disclosed or described as set forth in 
section 102 of this title, if the differences between the subject matter sought to be patented and the prior art are 
such that the subject matter as a whole would have been obvious at the time the invention was made to a person 
having ordinary skill in the art to which said subject matter pertains. Patentability shall not be negatived by the 
manner in which the invention was made. 

6. Claim 17 is rejected under 35 U.S.C. 103(a) as being unpatentable over Hughes et al. 
(U.S. Pub. No. 2002/0013826 Al) in view of Hurtado et al. (U.S. Patent No. 6,61 1,812 B2). 

As to claim 1 7, Hughes et al. teaches wherein the search engine provides a link to the 
consumer device to access the identified media sample from the media framework (See page 4, 
paragraph 0035). 

Hughes et al. does not teach wherein the media framework maintains reports of identity 
of the search engine that referred the consumer to the media framework, for billing the search 
engine for provision of the identified media sample to the consumer. 

Hurtado et al. teaches wherein the media framework maintains reports of identity of the 
search engine that referred the consumer to the media framework, for billing the search engine 
for provision of the identified media sample to the consumer (See Hurtado et al. column 45, lines 
18-63, also see Hurtado et al. column 25, lines 36-50). 

It would have been obvious to one having ordinary skill in the art at the time the 
invention was made to having the media maintaining reports of identity of the search engine that 
referred the consumer to the media framework, for billing the search engine for provision of the 
identified media sample to the consumer since it is known in the art that media content usage 
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royalties can be collected from different content distributor by a clearinghouse for security and 
market research needs (i.e. third party entity) (See Hurt ado et al. column 2, lines 1-17). 

Response to Arguments 

7. Applicant's arguments with respect to claims 1-20, and 22 have been considered but are 
moot in view of the new ground(s) of rejection. 

Conclusion 

8. The prior art made of record and not relied upon is considered pertinent to applicant's 
disclosure. 

Hartman et al. (U.S. Patent No. 5,960,41 1) teaches one-click purchase of media items 

identified by client ED. 

Leonhard et al. (U.S. Pub. 2002/0052933 Al) teaches launching of media player 
associated with selected link from search results. 

Melet et al. (U.S. Patent No. 6,917,961 B2) teaches sending media samples to a user's 
computer and automatically launch a media player on the client. 

9. Any inquiry concerning this communication or earlier communications from the 
examiner should be directed to Neveen Abel-Jalil whose telephone number is 571-272-4074. 
The examiner can normally be reached on 8:30AM-5:30PM EST. 
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If attempts to reach the examiner by telephone are unsuccessful, the examiner's 
supervisor, Jeffrey A. Gaffin can be reached on 571-272-4146. The fax phone number for the 
organization where this application or proceeding is assigned is 571-273-8300. 

Information regarding the status of an application may be obtained from the Patent 
Application Information Retrieval (PAIR) system. Status information for published applications 
may be obtained from either Private PAIR or Public PAIR. Status information for unpublished 
applications is available through Private PAIR only. For more information about the PAIR 
system, see http://pair-direct.uspto.gov. Should you have questions on access to the Private PAIR 
system, contact the Electronic Business Center (EBC) at 866-217-9197 (toll-free). 

Neveen Abel-Jalil 
December 21, 2005 




